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Roger Hatchuel Student Academy

The Roger Hatchuel Student Academy is a 6-day global learning experience at Cannes Lions International Festival of Creativity designed for
students approaching graduation. Since 2003, the Academy has been inspiring the next generation of creative leaders by giving them the

tools, knowledge and connections they need to explore different creative avenues and launch their careers in the advertising and creative

communications industry.
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What Students Walk Away With

The Academy transforms lives. The programme deeply impacts attendees,
leaving students with a greater understanding of themselves, their
vocation, those around them and the industry at large - putting them miles
ahead of their peers.

Professional Development

Uncover different creative avenues. Discover the art of
1 storytelling, ideation and creative agility. Learn to solve a
brief in 48 hours. Perfect your pitch and how to network.

Personal Development

Grow your confidence and learn to lead. Develop creative
2 bravery and find your voice. Discover your passions and
how to be yourself in all you do.

Grow Your Network

Connect to a global network of like-minded peers,

3 speakers, classroom mentors, award-winning creatives
and over 13,000 Festival delegates. Some of these will
become lifelong friends, trusted advisors and business
partners.




Customised
Programme

The Academy
programme is led and
curated by industry
experts. The sessions and
topics students will
explore are designed to
help them launch their
career and get a head

start in the industry.

Benefits of Attending

Hands-on
Learning

The programme includes
workshops and
interactive activities
designed to bring
learning to life and leave
students with practical

takeaways.

Exclusive
Environment

An opportunity to learn
first-hand from major

industry luminaries in a

private classroom setting.

Students will ask them
their burning questions
and learn how they got

to the top.

World-Class
Discussions

Students will gain new
perspectives and unpack
each session as they
participate in daily
debriefs guided by their

Programme Leaders
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Festival
Access

Complete access to the
Cannes Lions Festival
where they will be
inspired by award-
winning work, hear from
premier speakers, and
can attend the awards
shows and networking

events.



Course Leader

Serfi Altun, Founder & CEO of Idea Bakery

Serfi is the Founder & CEO of Idea Bakery, a boutique global consultancy and training company with HQ in
Atlanta and network members around the World. At Idea Bakery, she has been baking creative strategies with
bespoke recipes for her blue chip global and regional clients for 13 years.

Serfi began her career almost 30 years ago at Procter & Gamble Turkey. She led brand strategy &
communications for North America, Europe, Middle East, and Africa for P&C'’s 8 billion-dollar brands to award-
winning critical acclaim. She became the first Training Head for Central Eastern Europe Middle East Africa for P&G
and later the Training Head for North America where she led training curriculum, content, and delivery for all
Marketers for a total of 6 years. After she left P&GC, she continued her passion at the Young Marketers Academy of
Cannes Lions as a Tutor four years in a row.

Serfi has taken on many jury member roles like the Euro-Effies over the years. She is a regular speaker at some of
the world’s most respected brand-strategy forums, universities, and events. Serfi is a contemporary art collector
who is recently into crypto art. She loves to bake her Mom'’s apple pie with her daughter Alara, and enjoy it with
some Turkish coffee, when she is not baking ideas for global brands and local gems.
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“The experience
changed me in
indescribable ways. I'm
probably the best
version that | have ever

been of myself leaving.”

Tova Andersson
Berghs School of
Communication, Sweden




2023 Participants

Brazil Costa Rica Egypt Hong Kong Kuwait Portugal Taiwan
. Dominican . S . United
China Republic Finland Ireland Nigeria Spain st
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Who Are We Looking For

18-25 years old and graduating in 2024 (must be born on or after 21 June 1998)

Interested in pursuing advertising and creative communications

Fluent English speaker: Able to confidently contribute to class discussions in English

Permission to attend the full course ( )

Personality: Evidence of being a creative thinker, curious, a leader, entrepreneurial, a storyteller, culturally in
tune with society, the industry and current affairs

Community impact or solving problems in the community, schools or families

Diversity: The Cannes Lions School aspires to be a talent incubator of creative potential that is fully
representative. We strive to create a learning environment that is not just diverse by country, but also

diverse in thought, gender, experience, culture, and socioeconomic status



Possible Areas of Study

Advertising
Communications
Planning/Strategy
Media
PR
Business
Technology
Writing
Entertainment
Film
Art
Design



Wednesday 21
June

08:30 - 09:30
CLASSROOM

09:30 - 10:45
CLASSROOM

11:00-12:00
EXHIBITION

Papse Leva -1

12:30-13:30
CLASSROOM

14:00- 1500
CLASSHOOM

15:30-17:00
WHALAR CABANA

Student Expectations

THE POWER OF IDEAS, STORYTELLING AND CRAFT

Fearless Creative Leadership: A Podcast with Charles Day and
Simon Cook

Juoin Charles Day, author of Fearless Creative Leadership podeast, as he sits down for an
exclusive conversation with Simen Cook, CEO of Cannes Lions.

Charles Day, Founder, The Looking Glass
Simon Cook, CEQ, LIONS

Power of Ideas and Creative Evaluation
Find out about what makes powerful Creative |deas that change the World and how to
evaluate themn through your gut feel first and a simple A, B C, D, E F Guide after.

Serfi Altun, Academy Dean
Alara Orhon, Idea Bakery Master Chef

Tour of the Work

Join two industry legends who have been on multiple Lions Festival juries for a tour of the
2023 Lions. Hear their insights into what won, why it won, and the process, opportunities and
challenges of different briefs and projects.

Tom Beckman, Global Chief Creative Officer, Weber Shandwick
Youri G imov, Chief Creative Officer, Marcel

Mistakeaways (over lunch)

Mistakes are the biggest learning tool in our industry. So we went back and analyzed the

biggest mistakes we've made in our careers and the takeaways or learnings we got from

each. From work, to creativity and life, how to learn from your mistakes is the biggest skill
any creative person can have.

Juan Javier Pefia Plaza, Chief Creative Officer and Partner, North America, GUT
Ricardo Casal, Chief Creative Officer and Partner, North America, CUT

A fireside chat with Madonna Badger

Meet the industry leader who has driven conversation and culture in her years of creating
thought provoking, paradigm shifting work. Her work has disrupted the industry standards
of the objectification of wormnen and redefined how brands communicate to, and for,
marginalised groups. Madonna is the embodiment of courage, strength and perseverance.
Join our fireside chat o get inspired by how she and her team find the soul of brands to lead
with purpose, through imagination and intention.

Madonna Badger, Founder, CEO and COO, Badger Agency

Whalar Presents: TikTok Creation Lab (All Academies)

Join Whalar and a group of creators for a fast-paced and energetic content creation
workshop. During this exciting and interactive session, attendees will be broken up into small
groups and will have 30 minutes to collaborate to create a TikTok based on a given product
and theme.

Sample day schedule
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@3

The Roger Hatchuel Student Academy is an intensive learning
programme and students are expected to give their all to
maximize their takeaways from the experience.

A Roger Hatchuel student needs to be:

* Punctual: arrive on time, prepared and focused

* Driven: motivated to succeed, willing to try new things and
able to ask great questions and self-reflect

* Enthusiastic: positive demeanour

* Inclusive: accepting of others and able to work with and

value people from different backgrounds
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Judging Criteria

Students will be judged on their:

1.
2.

Creativity (25%)

Suitability for course (level of English, personality,
understanding of RH values) (25%)

Video (presentation, editing, flow) (25%)

. Story / storytelling (25%)
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Video Tips

We'll be reviewing hundreds of applications from all over the world.

How can you stand out from the crowd?

Your video should show us who you are and how you're creative.
Be memorable. Show us your personality, your passion and your creativity.
Tell us why you deserve the golden ticket to Cannes Lions.
* Be creative (video format, storytelling, design & edit)
» Tell YOUR story and make it PERSONAL
 Tell us WHY you should attend the Academy
Be bold, challenging, humble, smart and inspiring.

Research and understanding of the RHSA values is a plus!
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Submitting Your Nomination 2

As part of the application, you must upload:

- ACV

- A 2 minute video showing us who you are,
how you are creative and why you deserve a
space at the Academy

- A photo to feature on the Cannes Lions

website if you are selected
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